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The Executive Master of Science in Communications Management (MScom) is a part-time,
postgraduate program for experienced communications professionals. As one of the first of its kind,
MScom was founded in 1999 as part of the post-graduate studies program offered at the
University of Lugano, Switzerland. Courses are conducted in English over a 21-month period. An
international faculty of more than 30 professors from renowned institutions around the world
ensures the program's academic excellence and its multi-national orientation. MScom cooperates
with Copenhagen Business School on program content and joint sessions, including the summer
session at the UCLA Anderson School of Management, Los Angeles, one of the leading business
schools in the US.       www.mscom.unisi.ch

The Geneva Communication Professionals Group is a group of Chief Communications Officers
from Geneva-based organizations in the public, corporate and NGO sectors. Its mission is to foster
the professionalization of Corporate Communications through know-how exchange among leading
professionals, to engage in the discussion of current and future challenges and to offer its members
an exclusive networking platform. 

The International Public Relations Association IPRA is the leading Association for international
public relations professionals. It celebrated its 50th Anniversary in 2005 and currently has 1000
members in close to 100 countries. It aims to provide intellectual leadership in the pursuit of ethical
public relations. www.ipra.org

La Société Romande de Relations Publiques (SRRP) is the Swiss Public Relations Association in
the French-speaking part of Switzerland. With 200 members, the SRRP represents public relations
practitioners from the public and private sectors. These include private companies, public admini-
strations, non-governmental organizations, and agencies.       www.srrp.ch

MScom Geneva communications forum

The «MScom Geneva communications forum» was launched in October 2006
by the Executive MScom Program (University of Lugano) in collaboration with
the Geneva Communication Profession-als Group, the International Public
Relations Association (IPRA) and the Société Romande des Rela-tions Publiques
(SRRP). The forum, which takes place once a year, provides expert perspectives
on the fast-changing field of communication management. In addition to
raising awareness of communi-cations as a core competency in today’s
organizational environment, the presentations and discus-sions will seek to
forge closer links between academic research and professional practice. 
The forum also provides a platform for communications professionals from a
broad range of sectors to further develop their networks in the region.
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«Consumer boycotts and stakeholder ambiguity in 
a globalized world»

What options does an organization have when the reasons for a boycott are beyond its control?  
Increasingly, boycotts have very little to do with the products, services or actions of an individual organization. Instead, they are often
related to the organization’s country of origin. 

American consumers, for example, decided to boycott French wine not because of any grievances against wine producers, but to
punish France for its unwillingness to support US military action in Iraq. Arla Foods saw its products targeted not because of anything
it did to anger consumers in the Arabic world. As a Danish company, it was held responsible for actions of the Danish press and
government. 

While companies are under increasing pressure to manage conflicting or difficult-to-reconcile stakeholder demands – manifested by a
growing number of boycotts – managers are still largely behind the curve in recognizing, justifying and developing the capabilities to
do so.

The MScom Geneva communications forum will bring three international experts to Geneva to discuss the various rationales behind
boycotts, strategies for dealing with them, and the overall challenges posed by addressing multiple stakeholders on a global scale. 

Astrid Gade Nielsen, Director Corporate Communications of Arla Foods, Denmark, since 2002, will share her first-hand experience
when the company was severely impacted by a boycott of Danish products across the Middle East in 2006. 

Craig Smith, Professor of Marketing and Ethics at London Business School, UK, will explain the different kinds of consumer boycotts
and their socio-psychological background. He will explore their underlying trends and rationales, and present strategies to counter
consumer boycotts.

Harrie Vredenburg, Professor of Strategy and Suncor Energy Chair in Competitive Strategy and Sustainable Development at the
Haskayne School of Business, University of Calgary, Canada, will explore the increased importance of managing conflicting or
difficult-to-reconcile stakeholder demands and discuss whether stakeholder engagement really leads to a competitive advantages. 

Agenda

15:45 hrs Optional guided tour of the International Red Cross 
and Red Crescent Museum 
(prior registration compulsory – see registration form) 

16:30 hrs Welcoming remarks and introduction 
Yves Daccord, Director of Communications, ICRC
Nina Volles, Managing Director Executive Mscom Program, 
Università della Svizzera italiana, Lugano

17:00 hrs «Caught in the middle: Arla Foods and the boycott 
against Denmark»
Astrid Gade Nielsen, Corporate Communications Director, 
Arla Foods, Denmark

17:30 hrs «Why they don’t buy: rethinking consumer boycotts»
Craig Smith, Professor of Marketing and Ethics, London 
Business School, UK

18:15 hrs Coffee break

18:30 hrs «Who matters most: managing stakeholder ambiguity» 
Harrie Vredenburg, Professor of Strategy and Suncor Energy 
Chair in Competitive Strategy and Sustainable Development,
Haskayne School of Business, University of Calgary, Canada

19:15 hrs Panel discussion 
moderated by Vincent Lusser, MScom alumnus and 
Deputy Head of Media Relations, ICRC

Yves Daccord, Director of Communications, ICRC
Astrid Gade Nielsen, Corporate Communications Director, 
Arla Foods, Denmark
Professor Craig Smith, London Business School, UK
Professor Harrie Vredenburg, Haskayne School of Business, 
University of Calgary, Canada

20:00 hrs Apéritif and finger buffet



Astrid Gade Nielsen
Corporate Communications, Arla Foods, Copenhagen/Denmark

Astrid Gade Nielsen, MA, has been Director Corporate Communications of Arla Foods since 2002.
Prior to that, she was Head of Communications at the Danish Dairy Board. She has been quoted
extensively in Danish and international media, and she has made numerous appearances on a national
and international level in relation to the boycott of Arla Foods’ products in the Middle East. 

Keynote speakers

N. Craig Smith
Associate Professor of Marketing and Ethics, London Business School, UK

N. Craig Smith is Associate Professor of Marketing and Ethics and Associate Dean of the Full-Time MBA
Program, London Business School. He joined LBS in 2000, prior to which he was on the faculties of
Georgetown University, Harvard Business School, and Cranfield School of Management. In August 2007, he
will hold the INSEAD Chair in Ethics and Social Responsibility. His current research projects examine ethical
decision making in an increasingly global business environment, consumer boycotts, deception in consumer
research, and corporate social responsibility. His recent coauthored journal articles have appeared in California
Management Review, Psychology and Marketing, Journal of Marketing, and Harvard Business Review. Smith is
the author of Morality and the Market: Consumer Pressure for Corporate Accountability and coauthor of
Ethics in Marketing. He serves on the editorial boards of Journal of Business Ethics, Business Ethics Quarterly,
Journal of the Academy of Marketing Science, and Journal of Public Policy & Marketing and as an ad hoc
reviewer for Journal of Marketing, Journal of Marketing Research, and Journal of Consumer Research. 
He consults with various organizations and has served as an expert witness on problems of good marketing
practice, including marketing ethics.

Harrie Vredenburg
Professor of Strategy and Suncor Energy Chair in Competitive Strategy and Sustainable Development,
Haskayne School of Business, University of Calgary, Canada

Harrie Vredenburg is Professor of Strategy and holds the Suncor Energy Chair in Competitive Strategy
and Sustainable Development at the Haskayne School of Business, University of Calgary.  He was a
professor at McGill University in Montreal prior to moving to Calgary. He has also served as visiting
professor at the Rotterdam School of Management at Erasmus University and at the Univer-sity of British
Columbia.  He founded Haskayne’s International Institute for Resource Industries and Sustainability
Studies (IRIS) in 1994 and served as its director until 2007. Both the Institute and its graduate programs
were founded on Brundtland Commission principles of developing energy resources globally in a
sustainable manner. The Haskayne School of Business has been consistently ranked as one of the top
business schools worldwide in research and teaching in social and environmental sustainability and
responsibility. In 1995 Dr. Vredenburg was co-founder of Haskayne’s interdisciplinary Master of Science
Program in Sustainable Energy Development for Latin America and the Caribbean offered in Quito,
Ecuador in partnership with the Latin American Energy Organization (OLADE) and he was Academic
Chairman of this program from 1996 to 2006. Vredenburg's research has been focused on competitive
strategy, sustainable development, innovation and stake-holder management in global energy and
resource industries. His articles  have been published in leading international academic management
journals such as Strategic Management Journal, Organization Science and Journal of Business Ethics as
well as in practitioner-oriented publications such as MIT Sloan Management Review, Latin American
Business Review and Harvard Business Review (Latin American edition). He consults to industry and
government and serves on the board of directors of Petrobank, a Canadian publicly-traded company
whose operating subsidiaries are engaged in technical and social innovation in petroleum production in
both North America and Latin America.



Organizational details

Date and location
Monday, September 10, 2007, 16:30 hrs (15:45 hrs for guided
visit of the Museum)
The event will be followed by an apéritif and dinner buffet

International Red Cross and Red Crescent Museum
Avenue de la Paix 17
CH-1202 Geneva

Fee
The participation fee for this event is CHF 150, which includes
refreshments and a dinner buffet. A reduced price of CHF 100 is
applicable to all members of the Geneva Communication
Professionals Group, IPRA, the MScom Alumni Association and
SRRP

Participants 
The number of participants is limited to 80. 
Registrations are processed in order of receipt. 

Registration 
The registration deadline is August 31, 2007. A confirmation and
invoice will be sent after registration. 

For cancellations after the registration deadline, the full amount re-
mains due.

Inquiries 
Executive MScom Program
University of Lugano
Via Giuseppe Buffi 13
6900 Lugano
Switzerland
Phone +41 58 666 46 02
Fax +41 58 666 47 39
Email mscom@unisi.ch

International Red Cross and Red Crescent Museum
17, Avenue de la Paix
CH-1202 Genève 

By public transportation
From Cornavin, Geneva’s main railway station, take bus 8 towards OMS or
Appia and get off at Appia bus stop (12-minute bus ride). 

From the Airport, take bus 18 to the Appia stop (12-minute bus ride)

See also Geneva's public transportation www.tpg.ch

By car
From the A1 motorway, take the Grand-Saconnex exit. 

From downtown Geneva, head towards the UN. 

Please note that parking spaces close to the Museum are in short supply. 
The closest public car park is Parking Places des Nations, rue de Varembé.
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Organization

Function/position

Address

E-mail

Guided tour of the International Red Cross and Red Crescent Museum

I want to participate in: French English

Free subscription of the Communication Director

Communication Director is the new magazine for Corporate Communications and Public Relations in Europe. It is published

quarterly in English, with a total of 100 pages. Participants of the MScom Geneva communications forum can receive a free

six-month subscription (two issues) of the magazine for free (value EUR 70).

I would like to receive a free six-month subscription of the Communication Director

Location, date Signature

Executive MScom Program
University of Lugano
via Giuseppe Buffi 13
6900 Lugano
Switzerland

Fax +41 58 666 47 39

Registration form

You can register electronically on www.mscom.unisi.ch    events,
or by returning this form by ground mail or fax.

Registration deadline: August 31, 2007

MScom Alumnus/Participant       Geneva Communication Professionals Group     

IPRA member SRRP member         Other
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